
Contents  
 

 CHRISTOF DECKER and ASTRID BÖGER 
Transnational Mediations: An Introduction  ......................................  7 

 

I Practices of Transnational Visual and Consumer Culture 

1 WILLIAM URICCHIO 
The Residue of the National: Conditions of Production 
and the Transatlantic Divide  ...........................................................  17 

2 FRANK MEHRING 
Remediating Silhouettes: What We Can Learn from 
Advertising the Harlem Renaissance in the Digital Age  ................  33 

3 ASTRID BÖGER 
Transnational Exposure: The Family of Man and the 
Emergence of Global Photography  .................................................  57 

4 ANNEKE SMELIK and MAAIKE FEITSMA 
Jeans: From an American Icon to Dutch Denim  .............................  73 

 

II Negotiating Film Stories and Styles 

5 JUAN A. SUÁREZ 
Sidney Peterson’s Experimental Film Comedy and 
Transatlantic Surrealism  ..................................................................  93 

6 HILARIA LOYO 
Contested Referents: Hollywood Cinema and Spanish 
Modernity in the 1930s  .................................................................  113 

7 GILLES MENEGALDO 
American Horror Films and Europe: Cultural Exchanges, 
Critical Approaches, and the Case of French Theory  ...................  131 



6 Contents 

 

8 AGNIESZKA SOLTYSIK MONNET 
The Transnational Zombie: Postcolonial Memory and 
Rage in Recent European Horror Film  .........................................  151 

9 RALPH J. POOLE 
Precarious Masculinities in the New Turkish Cinema  ..................  169 

 

III Reception Histories and Globalized Media Institutions 

10 PHILIP SCHLESINGER 
Transnational Framings of British Film Policy: The Case 
of the UK Film Council  .................................................................  191 

11 MELVYN STOKES 
Chaplin’s Monsieur Verdoux (1947): Transnational 
Perspectives  ...................................................................................  209 

12 CHRISTOF DECKER 
Screening Holocaust: American Television and the 
Discourse on ‘Victim Cultures’ in West Germany  .......................  227 

13 TOMÁŠ POSPÍŠIL 
The Voice of Uncle Sam, the Image of Steve Jobs: The 
Changing Meaning and Reception of American Media and 
Cultural Products in the Czech Lands from the 1960s to 
the Present (a Personal Account)  ..................................................  251 

 

 Notes on Contributors  ...................................................................  267 

 
 


